
GET YOUR LAW FIRM WEBSITE 
TO DO MORE
(With or Without AI)
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Scientist-turned-Marketer



Military Spouse Owned & Operated
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Meet Team BlueHuki
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The Problem: Invisibility
Not Just an Issue for Start Ups
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Data for Websites
Without a Strategy
Q3/4 2025:
83% of Websites Saw
a Decline in Website
Traffic from Search
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What Happened: ChatGPT Fundamentally Changed Search

2026: 60% of
Searches are
Zero Click =
No Website
Traffic
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Pitt Falls: Reasons Law Firm Websites are Losing Leads
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Data for Websites With
a BlueHuki Strategy
Q3/4 2025:
86% of Websites Saw an
Increase in Website
Traffic from Search



= 15- 30 Hours Per Week or More!Execute a Full
Marketing Strategy

Social Media
Now indexable on

Google & important for

networking

Organizations
Backlinks, awards &

articles provide an

important boost

Your Website
The key to attracting

Google & ChatGPT

Community Groups
Grassroots word of

mouth online

Email
Not dead! Stay in front

of your network &

clients
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Where You Need to Be Active
What is Working Today

Use Your Website
to Save Time
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Can We Use Your Website to Save Time & Build Trust?
Yes, but it takes some know-how!



Basic Step Up
Form Submissions

Call

Intake Form

Web Chat

Advanced
Review Portal
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Web Functionality for Growth
Automate & Utilize the Website More



01. 02. 03. 04.
Start with your

competitors. What do

you like? Dislike?

Create a list of ideas

for your firm. What do

you have? What are

your gaps?

Get buy in from key

decision-makers to

evaluate changes or

technology.

Ask for outside help

from a professional! 

Identifying Your Biggest Opportunities
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Practical Steps & Workflows

Take Action & Set Goals
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The Key: Top trust signals to attract law clients online



Join local organizations, get mentioned

in media articles & win awards.

Focus on building the core service

areas of your business with local

geographies.

Build Trust

Stay Active with Local Roots

Answer Common Questions

Copyright © 2026 BlueHuki 18

How To:
Content Strategies that Work

By providing FAQs you answer

questions that users are seeking out

online.



Copyright © 2026 BlueHuki 19



Set a Goal Be Authentic
Make sure its realistic and

fits with your current

workflow

Make sure the new intiative

is unique and authentic to

your firm

Execute
Understand the pain points

of your ideal client
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Words of Wisdom
Best Practices - Implementation
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Clarity Visibility Trust Offer Action

Copyright © 2026 BlueHuki 22

Website Checklist

= More Conversions



☐ My homepage clearly states who I
help and what I help them achieve
 

☐ My messaging is written for clients,
not peers or industry insiders 

☐ A first-time visitor can understand
my value within 5 seconds 

Clarity

☐ My website content reflects real
search intent & local geographies

☐ My expertise is clearly defined and
not overly broad 

☐ My content answers common
questions that users may be asking 

Visibility
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☐ My site includes proof (testimonials,
results, case studies, awards) 

☐ My positioning demonstrates
confidence and authority 

☐ My brand is consistent and
professional across all pages 

Trust

☐ Every page has one clear primary
call-to-action 

☐ Visitors are guided toward a
specific next step

☐ My offers are easy to understand
and act on

Offer
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☐ My content is persuasive &
designed to guide decisions, not just
provide information

☐ My messaging focuses on problems
and outcomes

☐ My content builds confidence
before the first conversation 

Action

Visibility creates opportunity.
 

 Clarity converts it. 

 Intentional strategy scales it.

= Conversions
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The Right Strategy
Pays Dividends
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7 Day
Action Plan Choose One:

☐ Vet one new technology for your website
☐ Rewrite your homepage headline for clarity
☐ Define one primary call-to-action 
☐ Add a testimonial or proof point 
☐ Simplify your messaging to focus on
outcomes



Get Everything:
Website Checklist
& Schedule a Quick
Connect

Thank You!
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