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Who is Heather?

THOMAS JEFFERSON HIGH SCHOOL
FOR SCIENCE AND TECHNOLOGY
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Want to measure Aren’t passionate
your success better about marketing
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Need to Understand Need a Strategy
SEQO Better




The BlueHuki Story

Unmet Market Need

01. Lack of Trusted Partners
02. Need for Content and Business Experts

03. Need for Comprehensive Marketing

Heather Pressler, PhD

10+ years of Sales, Training, Digital Marketing,
Data Analysis & Web Design experience
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01.

Need to Understand
SEQO Better
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Put Your hand up if one is true for you...

N\

Need a Strategy

Poll

03.

Want to measure
your success better

M\

Aren't passionate
about marketing




The Consumer Decision-Making Process

Discovery

Interest

Appraisal

contirmation




SEO & The Consumers Decision-Making Process

Discovery

Web Ads
Social Ads

Interest

Blog Articles
Landing Pages

Appraisal

Review Pages
Competitors’ Websites

Case studies
Conversion-Focused
Landing Pages

Contact Page
. Product/Service
Conversion Checkout Page

Google Search Results

MNew unigue visitors
Ad clicks

Search Rankings

Page views
Time on site

Backlinks
Search Rankings
3rd Party Rankings

Conversions

Practical Exercise: Write down 1 step to investigate




SEO Basics

On-page SEO

» Content * Internal links
quality = External links
» Keywords « Meta data
« Image opt. « URL
Local SEO
Image SEO
» Quality » Keywords
* Keywords » Meta data
* Meta data s Listings
* Compression Video SEO . Reviewsl
= Dimensions = Social signals
» Lazy loading * Quality
» Keywords
* Meta data
* Schema
» Backlinks
* Social signals

Technical SEO

Off-page SEO

« Security
+ Site speed « Backlinks
* Canonical URLs » Guest posting
 Indexation * Listings
« UX « Social signals
= Accessibility * PR

A * Schema

A « Lazy loading

AN WordStream
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Getting Started

Goa I ® Dominate Search

Research how SEO works

Make a list of your geographies and top
searches

Breakout your services into individual
web pages

Write blogs to target other key terms
and geographies

Add real images and be descriptive with
the alt field

Search ads campaign to fill gaps




Reviews

GoaI: Get Higher Ranked on Maps

> Research how map rankings work
> Get more reviews

> Post updates to your Google listing
> Open new “locations”

> Local search ads campaign

> Local services ads (LSA) campaign
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Partnering with Al

Goa I ® Be active with less effort

> Al Partner: ChatGPT
o Write everything
o Write based on a prompt
o Heavy editing
> Human Partner
o Keywords to focus on
o Editing for SEO
o Measuring success
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SEO Strategy Roadmap

Month 1 Month 2 Month 3 Month 4 Month S Month &

Keyword Research

Content Ideation Content ldeation
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Market Research i

Content Auditing i

i Content Planning |
E Conversion Copywriting E
On-Page SEO On-Page SEO On-Page SEO

Content i i
Restructuring ! :

Technical SEQ

E Digital PR E E Digital PR
i i Link Reclamation

Creative

-

1Zation

Information
Architecture

Opti

Backlink Auditing

A i
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How Good Tracking Helps

Improve customer service
Improve customer satisfaction
Improve customer retention
Increase sales
Generate new business
Ability to share and distribute data
Market products & services more
Improve market intelligence
Manage customer renewals
Reduce costs

N

AN All of these
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Popular Tracking Methods

Advanced call
reporting

Click-to-call
buttons

Outbound dialer

Keyword level
tracking

Facebook Ads
Integration

Lead form
tracking

Source level
tracking

CALLRAIL NOVOCALL ACTIVEDEMAND CALLACTION m
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Pro-Tip: Incentivize Your Staff

Involve the right 7N Align incentives with
and deserving people /[ .0;'. \ your objectives
":i‘ -'. ‘;‘{-ll‘
Set program Keep the program
goals | simple
Reward work \ Offer various
frequently ' reward options

Specify program budget Evaluation of
and structure incentive program
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Why Measurement Matters

Leads v
G Od I » Improve Conversions
~ Lead Manager
> U n d e rSta n d CO m petltl O n Filters Source: google Medium: cpc Clear All X Exact Match (/}
> Vet CRMs
N Develop SO PS Lead ID Time ~v Type Status Source Medium Campaign
> Refine Training a . *| [ googe | [@ cpe a
, .
Tra ¢ k Eve ryth I ng 3 76659323 Thu, Jun 30, 10:00 PM ¢ Unique Lead google cpe 2073094550
> Continuous Improvement
a 76619928 Thu, Jun 30, 12:51 PM | &4 Unique Lead google cpe 2073094550
> Understand Your Losses
> ASk GOOd QUEStiOﬂS & 76571261 Wed, Jun 29, 5:56 PM = Repeat Lead google cpe 1662353664
a 76510967 Wed, Jun 29, 7:52 AM = RepeatLead  google cpe 10451927223
- 76510873 Wed, Jun 29, 7:49 AM @ Repeat Lead google cpc 10451927223
A 3 76510872 Wed, Jun 29, 7:48 AM e Unique Lead google cpe 10451927223
BLU E;I UKI®

MARKETING THAT PROPELS - 76501073 Tue, Jun 28, 10:42 PM E Unique Lead google cpc 1662353664



From SEO to Conversion

Do Your Research

: Refine Your Process
Execute Campaigns

Invest in Tracking Incentivize Your Staff
4A\\ Tip: follow the rules AND be active
BLUEHUKI®
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What s a 90% | 300%

Reduction Increase in

Wi n n i ng in lead cost web traffic

WO rt h ? Rankings

UUUUUUUUU
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Key Takeaways

Understand your brand Follow up & repeat

. -\

5 -
Set goals for yourself ( 4 ) Monitor & report
\ /

|dentify Als & humans to help Execute!

Choose a strategy #1 Try something, anything NEW
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your success better about marketing

TTTTTTTTTTTTTTTTTTTT



We are!

Questions?

Heather Pressler
Heather@BlueHuki.com

QY 617-519-1320

SCAN ME

www.BlueHuki.com
@BlueHuki



http://www.bluehuki.com/
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